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Fundraising in a perma-crisis: the view from supporters

Whatis a perma-crisis?
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permacrisis
('p3:mo kraisis) noun
an extended period

of instability and
insecurity
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Fundraising in a perma-crisis: the view from supporters

The perma-crisis paradox?
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Questions to be answered...

beautiful
insights



Fundraising in a perma-crisis: the view from supporters

The view from donors...
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Donor film
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charites nowadays?




Fundraising in a perma-crisis: the view from supporters o

Donors are on your side

Do you think the work of charities has become more or less important in the UK
since the Covid-19 pandemic?

All charity givers

35% 32%
30% A
26% 27%
25% 5 9(7 of supporters think charities
20% O are more important
. of supporters think charities
146 cre ress
are less important
10% e P
10%
5% 4%
v B
Much LESS A bit LESS No change A bit MORE Much MORE
important important important important
m All charity givers
beautiful Source: Beautiful Insights Third Thursday’ Omnibus, Nov 2022, N = All charity givers - 855
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Fundraising in a perma-crisis: the view from supporters

Charites provide empathy and dignity

Do you agree or disagree with the following statementse

All charity givers — AGREE + STRONGLY AGREE

When times are hard, it's important that people do

what they can to help each other 09

Giving to charity is important in times like these 72%

The cost-of-living crisis makes it's easier for me to 67%
empathise with people who have very little °

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Nov 2022, n = All charity givers - 855
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Fundraising in a perma-crisis: the view from supporters

Causesin the spotlight

Please look at the following charity causes and select any that you feel will see an increase in demand for
their services this year:

Mental health | 507
Social welfare and homelessness _ 41%
Chilcren | 347
Cancer research and care _ 33%
Animal welfare _ 30%

0% 10% 20% 30% 40% 50% 60%

beautiful Source: Beautiful Insights Third Thursday’ Omnibus, June 2022, n = 1,427
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Fundraising in a perma-crisis: the view from supporters

80% have felt pressure on household budgets

Which of the following best describes how you/your household is coping financially with the cost-of-living rises
this year? Approximately how much have you financially donated in the last 12 months to all charities?

Affected | Unaffected

30% I £800

7 26% 5% l — £690 £700
25% I

I £600

A% £500

15% 14% £400

£300

o 7% 6% £200

0%
Huge impact Just getting by Afford the It's been OK
essentials

-
£-

Not me, but Unaffected
fiends and
family

% agreeing  =——Annual giving

beautiful Source: Beautiful Insights Third Thursday’ Omnibus, Sept 2023, n = 1,320
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Over 55 year olds are much less likely to be aflected

Which of the following best describes how you/your household is coping financially with the cost-of-living rises
this year? What age band are you in?:

70%
60%
50% .
40%
30% o—
20% ’
10% 5%
0%

+8%

Huge impact  Just getting by Afford the It's been OK Not me, but Unaffected
essentials fiends/family

==1[8= 84N ==== 3555 === 5 5

beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Sept 2023, n = 1,320
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Regular & cash givers less likely to have been affected

Which of the following best describes how you/your household is coping financially with the cost-of-living rises
this year? In what ways do you give to charity?:

70%
60%
50% Ao ° %

30% 31% 37 7
2% ,\1/'
20% 2+%
10%
0%
Huge impact  Just getting by Afford the It's been OK Not me, but Unaffected
essentials fiends and

family

—Giving one off donations (e.g. by post, online or over the phone)
—Giving aregular monthly donation by direct debit

beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Sept 2023, n = 1,320
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Fundraising in a perma-crisis: the view from supporters 18

‘Justgetting by’ are more likely to do event
& workplace fundraising

Which of the following best describes how you/your household is coping financially with the cost-of-living rises
this year? In what ways do you give to charity?:

30%

2% %
20% 20
17/
15%
10%
5%
0%
Huge impact | Just getting by Afford the It's been OK Not me, but Unaffected
essentials fiends and family
—Taking part in events (e.g. a sponsored run) —Taking part in fundraising at my workplace
beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Sept 2023, n = 860
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Fundraising in a perma-crisis: the view from supporters

Keep advertising, keep emoting

Chairities will often run major fundraising TV campaigns in the run up to Christmas. Thinking about the cost of
living pressures that many are facing, do you think charities should be running these types of TV.campaigns /
fundraising requests this year in the run up to Christmas?

70% 64%
60% 55%
50%
40%
30%
20%
10%

0%

26%

20%
18% 15%

Yes No Not sure

B No stimulus  m Saw stimulus

beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Nov 2022, n = All charity givers - 855
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Fundraising in a perma-crisis: the view from supporters 22

Be more transparent

Thinking about the charities you support, on average how much of every £1 you donate do you think is spent
on charity overheads (advertising, salaries, premises etc)?

mLess than 10pin every &1

= Between 10p - 30p 5 8(7 of supporters think charities spend
()

= Between 30p — 50p more than 30p/£1 on overheads

m Between 50p - 70p
Between 70p - 90p

B More than 90p

beautiful Source: Beautiful Insights Third Thursday’ Omnibus, Sept 2023, n = 860
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Fundraising in a perma-crisis: the view from supporters

Fundraising advice from donors

Thinking about the cost-of-living pressures that many are facing, which of the following should charities
consider as part of their fundraising activities? Tick all that you feel are a good idea.:

Let supporters know that smaller donations are equally welcome I 53%

Provide more information on the impact previous donations have
made

Ask those that can afford it, to consider donating more I 36%

38%

Focus their fundraising on the most urgent projects IS 33%

Share the measures charities are taking to reduce costs GGG 27%

Focus on fundraising activities that offer something in return to
donors e.g. lotteries and raffles

Fundraise for the increased costs of running a charity, e.g. fuel,

I 26%

I 25%

food etc
Find more interesting ways to tell the stories of people charities T —————T
support °
0% 10% 20% 30% 40% 50% 60%
m All charity givers
beautiful Source: Beautiful Insights ‘Third Thursday’ Omnibus, Nov 2022,, All charity givers - 855
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Beread!

Thinking about the information the charities you support send to you (e.g. emails, mail, texts etc) to tell you about the
impact of your donations, which of the following describes how much attention you generally pay to them?

m| don't remember getting any
updates from charities |
support

m None, they go straight in the
bin/are deleted

43? of supporters give no more than a
= | only give them a brief O ‘brief glance’ to impact communications

glance

m | usually have a quick read

| fend to pay lots of
aftention/read them carefully

beautiful Source: Beautiful Insights Third Thursday’ Omnibus, Sept 2023, n = 860
insights
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