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1.2 billion

impressions

EUR 9.9 million in earned

media
Raised US$ Sold outin 24 hrs
325,000 Donations to the IUCN

multiplied by 4

+200% increase in traffic
to the IUCN’s website

Newsletter subscriptions increased by 300% in the first month of the campaign
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GOOGLE IMAGE SEARCH:
LACOSTE-X-SAVE-OUR-SPECIES-A-
ITMENT-TO-FACE-A-GLOBAL-ISSUE

HTTPS:// WWW.ARABADONLINE.COM/EN/DETAILS/ADVE
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The Power of True Partnership




Why I Wish I Thought of It
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CREDIT: ADOBO MAGAZINE
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