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Why accessibility?

61 million

1 in 10

1 in 7

12 million

Number of U.S. adults living with a disability (26%)

Adults with cognitive difficulty (concentration, memory)

Adults living with mobility issues

Number of U.S. adults age 40+ who have vision 
impairments



Americans with Disabilities Act (ADA)

Instituted in 1990, the ADA requires businesses to provide 
accommodations and modifications to ensure accessibility and equal 
opportunity for people with disabilities.

• Public accommodations: entrances and exits, parking, restrooms, pathways 
and aisles

• Communication: signage, information and assistance, effective 
communication

• Equal opportunity: accessible workspaces, assistive devices, modified work 
schedules



Think about what you interact with daily…

Things that are convenient for you but are life-changing for someone 
with a disability:

• Elevators, escalators, ramps
• Transportation
• Cross-walk signals, visual and audio

• Automatic doors and lights

• Online shopping and delivery services

• Smart devices

Did you think of something else? Put your ideas in the chat!



Why digital accessibility?



Why digital accessibility?

Source: TrueSense Marketing’s 2023 DonorGraphics study. Base: U.S. charitable donors, n=1,196. 
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Web Content Accessibility Guidelines 
(WCAG)
Developed in 1994 by the Web Accessibility Initiative (WAI) of the 
World Wide Web Consortium (W3C) 

Provides guidelines on making web content more accessible based 
on 4 principles:

• Perceivable
• Operable
• Understandable
• Robust



Think about the critical elements of your 
digital fundraising programs…

• Website
• Donation forms
• Emails
• Social media posts & ads
• Images & videos
• …and more!



So… how can we improve the digital 
experience?















of people don’t see email 
images, either by default 
or by choice



Digital

accessibility



Visual 

Auditory

Motor

Cognitive



Walk a 

mile



Consider

color











Compliant

colors



Pets need 
you! 

Pets need 
you! 

Pets need 
you! 

Pets need 
you! 

A B

C D



Test it! 



Pets need 
you! 

Pets need 
you! 

Pets need 
you! 

Pets need 
you! 
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C D







Find your

heroes 



Or create a 

swatch 

Let’s go! 



Recently, we’ve been faced with a nearly 
overwhelming influx of homeless pets. Your 
compassion, and your generosity, are their 
lifeline. Can you please help an animal in 
urgent need today?

Let’s go! 

Thank you for your consideration. And please 
remember: an animal will get to live and love 
when you give!

Your support 
is so powerful! 



Bulletproof 

buttons 



• Display correctly 

• Are easy to edit

• Give screen readers a script

Bulletproof buttons don’t rely on images to 
get their message across. Instead, they use 
live text to display the call-to-action (CTA). 
When creating a bulletproof button, you use 
HTML and CSS to ensure the button’s core 
content will work on every email client.Click Here



Images On View

Start Your Journey

Images Off View

Start Your Journey



Go 
bold



Count me in! Count me in!



Scannable 

copy



Kids like Christopher, a three-time 
Braille Challenge champion. 

Christopher, a visually impaired tenth 
grade athlete, began learning braille at 
the age of three. After years of 
practicing on his own and with teachers 
of the visually impaired, 
he has traveled from Atlanta to Los 
Angeles to compete seven years in 
a row. 

In fact, 2024 marks his eighth year 
participating in Braille Challenge. 

Though Christopher hopes to claim the 
top place again, Braille Challenge is 
about more than winning. 

“It’s about fitting in,” he says. “Forget all 
the stuff about competition. It’s about 
making friends, making connections 
you’re going to have over a whole 
lifetime.”

Kids like Christopher, a three-time 
Braille Challenge champion. Christopher, 
a visually impaired tenth grade athlete, 
began learning braille at the age of 
three. After years of practicing on his 
own and with teachers of the visually 
impaired, he has traveled from Atlanta 
to Los Angeles to compete seven years 
in a row. In fact, 2024 marks his eighth 
year participating in Braille Challenge. 
Though Christopher hopes to claim the 
top place again, Braille Challenge is 
about more than winning. “It’s about 
fitting in,” he says. “Forget all the stuff 
about competition. It’s about making 
friends, making connections you’re 
going to have over a whole lifetime.”

Copy dense Scannable



Small

bites



Readable

fonts



Serif Sans-Serif
Local dogs and cats are 
counting on you now for 
rescue, care and the chance 
to find loving homes. Please 
join our compassionate 
community by making a tax-
deductible donation now.

Local dogs and cats are 

counting on you now for 

rescue, care and the chance to 

find loving homes. Please join 

our compassionate community 

by making a tax-deductible 

donation now.







Dear <Amanda

I just want to make sure you saw this! 
Our $25,000 Summer Matching Gift 
Opportunity expires soon. If you haven’t 
given yet, please take a minute to do so 
now while your gift DOUBLES in impact. 

Whatever amount you give will still go 
twice as far to help provide even more 
lifesaving care and second chances to 
animals. But be sure to act fast — the 
match ends on September 6!



Alt

text



Images
On View



Images
Off View



Images
On View



Images
Off View



Alt Text for Image:
Harold, a rescued dog, is giving you 
puppy-dog eyes in hopes that you’ll 
support the Day of Giving.

• Don’t repeat existing 
copy like subject line or 
headline text

• Be descriptive, but brief

• Add a fundraising twist! 

Alt

text



Noodle, with her big, fluffy ears and puppy-
dog eyes, has so much love to give. 

Cookie, a tiny Shih Tzu, looks up at you with 
eyes that could melt your heart.



Putting it

together



Images
On View



Images
Off View



Images
On View

Bulletproof Button

Bold, html headline

San-serif body copy

Styled html list

Styled html highlight

Bulletproof Button



Images
Off View



Captions and

voiceover



Auto-generated captions can be great! 



But there not all ways write! 



You can use text treatments to

emphasize
your points in captions.



If your video 
doesn’t contain 
spoken audio:

add voiceover





Make a 

stack



Compliant Colors

Readable Fonts

Bulletproof Buttons

Visible Images

Bite-Sized Copy

Alt Text

Captions and Voiceover



Test your 

tech



Apple 
VoiceOver

Google 
Screen Reader 
 



How can making these changes (even just 
one) help your digital program thrive?



• Website
• Donation forms
• Emails
• Social media posts & ads
• Images & videos
• …and more!

• Improved search results
• Longer time spent on website
• Higher CTR, Lower bounces, 

Better deliverability
• Increased video completion 

rates and social engagement
• Better conversion rates
• Everyone can enjoy the 

experience

Think about the critical elements of your 
digital fundraising programs…



Why is all of this important?

Diversity
Equity

Inclusion
Accessibility





Education — Explore and learn about different areas of digital 
accessibility with the resources we’ve shared or through your own 
research.

Small bites — You’re not going to be able to change everything 
overnight, so pick one item to focus on before working on another.

Find a partner — Talk to your software reps, web developers, or an 
external partner to help evaluate areas for improvement.

Now what?



Helpful

resources
https://coolors.co/contrast-checker/112a46-acc8e5

https://webaim.org/resources/contrastchecker/

https://abc.useallfive.com/

https://www.color-blindness.com/coblis-color-blindness-simulator/

https://pilestone.com/pages/color-blindness-simulator-1

https://carlyfindlay.com.au/2018/05/14/whats-with-the-image-descriptions-on-my-social-media-posts/

https://www.emailonacid.com/blog/article/email-development/write-alt-text/

https://mailchimp.com/help/add-alt-text-to-images/

https://coolors.co/contrast-checker/112a46-acc8e5
https://webaim.org/resources/contrastchecker/
https://abc.useallfive.com/
https://www.color-blindness.com/coblis-color-blindness-simulator/
https://pilestone.com/pages/color-blindness-simulator-1
https://carlyfindlay.com.au/2018/05/14/whats-with-the-image-descriptions-on-my-social-media-posts/
https://www.emailonacid.com/blog/article/email-development/write-alt-text/
https://mailchimp.com/help/add-alt-text-to-images/
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