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AI as a positive 
tool for growth in 
event fundraising
Practical insights from HomeMade
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Hi! We’re HomeMade...
HomeMade is your award-winning, local, digital-first 
fundraising and technology partner with a global 
outlook and unrivalled expertise. 

We’ve helped our clients raise over $2bn since our 
founding in 2008. In 2015 we set up our Australian 
team and then 2022 saw us head to New Zealand.

We continue to be keen to support forward thinking, 
ambitious causes like yours.

Together we can optimise and grow your fundraising.

Strategy

Campaigns

Peer 2 Peer

Technology

Digital

CRO

Appeals
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Trusted by leading organisations including
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Does your organisation have a policy 
covering the ethical and responsible 

use of AI?

Quick question
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Have you used any of these platforms  
so far this year for work?

ChatGPT
DALL-E
Claude

DeepSeek
Copilot
Gemini

AI plug-ins 
around your 
core systems

Quick question



9© 2025 HomeMade Digital Limited. Commercial in Confidence.

Content

Setting the scene 

Part 1 - acquisition

Part 2 - engagement

Part 3 - content creation

Part 4 - nurture

Part 5 - data analysis and insights

Future opportunities

Q&A
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Some speedy context
The world is on fire

Economic hardship continues

While more fundraising events are 
happening (especially virtual ones) 
the income per participant varies 

Differing expectations for younger 
generations

Fraud and security continue to be  
a concern

AI - here to help or take over…

AI
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And a bit about 
us and AI

AI
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Health warning and reality check

“Here is the illustration depicting AI as a positive tool for 
growth in charity event fundraising. Let me know if you 

need any modifications or enhancements!”
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Everyday AI in fundraising

Learns from data to make 
predictions or decisions.

Uses patterns to predict 
future outcomes or trends.

Creates new content, such 
as text, images, or music.

Machine
learning

Predictive
AI

Generative
AI

Dataro

Raisely

FundraiseUp

Other “AI” donation arrays

ChatGPT

Claude 3.5 Sonnet

Copilot / Gemini

Midjourney

Synthesia

Conversr

Meta Advantage+

Google’s Performance Max
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Opportunities today

Reduce admin Offer faster and more 
personalised communication 

across multiple channels

Optimise gift arrays and 
transactions

AI AI

£50 £100£35

AI
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Challenges of AI adoption

Bias

Limitations in learning

IP implications

Regurgitation

Data protection

Hallucination

AI



AI
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The Final 5
Humans are needed to ensure the last 
5% of delivery lands well - or you end up 
in the ‘uncanny valley’ which alienates 
supporters and makes you look ‘cheap’.

AI
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Our 7 AI principles
Human-led; AI-assisted: AI supports some aspects of our 
work, but never replaces human judgement, empathy, 
creativity, or strategic insight

Compliant: We will follow best practices and relevant local 
legislation regarding use of AI, data protection and IP

Transparent: We’ll always be clear about when and how 
we’re using AI tools

High quality: Any AI output is thoroughly reviewed and/or 
edited by our expert team

Ethical: We carefully select AI tools that demonstrate a 
mutually agreeable commitment to fairness, privacy, and 
responsible development

Value add: Where we can deliver more value and impact 
for our clients by responsibly leveraging AI, we will

Collaborative: We’ll share our findings and preferred tools 
with clients to help them develop their own responsible 
use of AI too

AI
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Part 1: Aquisition
Reaching new audiences

AI
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Helping you to ideate, research 
keywords, and craft copy options



23© 2025 HomeMade Digital Limited. Commercial in Confidence.

Improving your ad performance 
and ROAS
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Part 2: Engagement
Empowering & Retaining Supporters

AI
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Fundraising is hard… anyone who says AI can do 
it all for you is probably selling you something.

I’m done being an expert 
on Crypto and Web 3.0

This week I’m all about AI
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Optimised supporter 
journeys at scale

AI
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Engaging your participants 
with high-quality comms
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Coaching participants 
at scale
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Raising more from your 
sponsors
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Providing 24/7 support and 
interactive FAQ
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Learning more about participants 
and diversifying channels
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Part 3: Content creation

AI
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Increasing creative output and 
diversity - good or bad plan?
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An improved prompt gets you better,  
yet still quite “28 Days Later”, images
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Part 4: Nurture
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Building relationships and 
capturing feedback
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Part 5: Data Analysis 
and Insights

AI
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Data-informed segments, 
personalisation and optimisation
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Future opportunities

AI
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Dynamic acquisition campaigns

Personalisation at scale

Digital twins for event fundraisers - offering 
24/7 coaching and supporter engagement

Optimised registration and donation data 
capture flows created in real time

Personalised nurture toward new 
propositions - participants and sponsors

AR and VR as part of dynamically  
created virtual event experiences

What we are exploring this quarter
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What to do now...

Learn

Experiment

Implement

Question

Read or listen to  
‘Co-Intelligence: Living 
and Working with AI’ by 
Ethan Mollick

Begin with productivity 
tools to save you admin 
and analysis time

Develop an AI framework, 
policy, or best practices to 
integrate AI effectively into 
your organisation

Adopt a curious but 
critical mindset

+This

+That

+Those
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events@homemadedigital.com

What to do now...
For 3 orgs we can assist with journey 
planning and show areas where AI can help. 

We also have a journey guide for highly 
effective participant experience if you would 
like the updated 2025 version of that!

4© 2024 HomeMade Digital Limited. Commercial in Confidence.

5© 2024 HomeMade Digital Limited. Commercial in Confidence.

A highly effective 
fundraising 
event participant 
experience
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Thank you for your time
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