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“Donʼt be 
greedy, kids.”





Amy is an author and the 
strategist behind some of the 

sectorʼs biggest and best 
known campaigns. Sheʼs 

been Creative Strategy and 
Innovation Director at leading 

agencies and developed 
successful products for 

dozens of charities.  

Loves to talk about her 
book, don’t get her started!



Pally is a career fundraiser 
whose time at Save the 
Children and British Red 
Cross transformed their 

income. Heʼs a stewardship 
and supporter experience 

specialist, and outstanding 
copywriter. 

He’s a little 
camera shy…
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Storykind is a creative 
strategy agency.

We help charities tell 
their stories so that 
more people listen.



Creative Review Creative Strategy

Campaign Planning Creative Delivery

Training



We are channel & 
team neutral.



We donʼt do beige 
creative. We tell 

your story.



We find the 
truth at the 

heart of your 
story.



Storykindʼs wonderful clients



re: online workshops

Together, but itʼs different isnʼt it?



Advertising



Advertising
Persuasive, emotional 

storytelling



 A Brief History of Storytelling
15 lessons in persuasion

from 11,000 years of history 
in under three hours 



This is for everyone.





Warming up



● We relax
● We release oxytocin, endorphins and dopamine
● Cortisol levels drop
● The parts of our brain the control learning switch on
● Our creative (child brain) switches on
● Weʼre less likely to follow established neural pathways

When we play…

Not a neuroscientist



Letʼs Play!



Countries that 
begin with the 

letter S



Doughnut 
fillings



Jobs you 
would hate



Best smells



A Brief History of Storytelling

9000 BC
First spoken 

stories



A Brief History of Storytelling

9000 BC
First spoken 

stories

1479 BC
Hapshepsutʼs 

brand 
presence



Itʼs hotter on Earth now 
than any time in the last 

100,000 years





A Brief History of Storytelling

9000 BC
First spoken 

stories

340 BC
Aristotleʼs 
three story 

components

1479 BC
Hapshepsutʼs 

brand 
presence



Aristotleʼs story components
Logos – appeal to logic and reason (head)
Pathos – appeal to emotions (heart)
Ethos – appeal to mood, disposition or culture (zeitgeist)



Pathos at British Red Cross



Logos at British Red Cross 



Ethos at British Red Cross 



A Brief History of Storytelling

9000 BC
First spoken 

stories

340 BC
Aristotleʼs 
three story 

components

350 BC
Aristotleʼs 
catharsis 

1479 BC
Hapshepsutʼs 

brand 
presence





We sell 
Catharsis



Information 
v 

Story





A Brief History of Storytelling

340 BC
Aristotleʼs 
three story 

components

350 BC
Aristotleʼs 
catharsis 

90 BC
Ciceroʼs art 

of persuasion

1479 BC
Hapshepsutʼs 

brand 
presence



Start with a bang

Explain the problem Raise the stakes Offer the 
solution
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Ciceroʼs classical story structure
Exordium: the introduction to your main argument, delivered boldly

Narratio: the history or background, why the problem exists

Divisio: list the issues in dispute and how you propose to solve them

Confirmatio: present the evidence, the proof you have

Confutatio: anticipate questions and counter arguments and address them

Peroratio: wrap up, returning to your main argument, emotively
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Ciceroʼs classical story structure
Strong start: the introduction to your main argument, delivered boldly

How we got here: the history or background, why the problem exists

Solutions: list the issues in dispute and how you propose to solve them

A reason to believe: present the evidence, the proof you have

Anticipate questions: and counter arguments and address them

Stick the landing: wrap up, returning to your main argument, emotively
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Your turn!
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Pothole Problems UK: Donations to fix the roads

Quiet Things movement: Make everything quieter

The Milky Way charity: Supporting regional milk deliveries

Menopaws UK: giving free pets to women going through the change 

Supportoise: the mental health tortoise provision society
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Strong start: 
Intro to your main argument, delivered boldly

How we got here: 
The history or background, why the problem exists

Solutions: 
The issues in dispute and how youʼll solve them

A reason to believe: 
Present the evidence, the proof you have

Anticipate questions: 
And counter arguments and address them

Stick the landing: 
Wrap up, returning to your main argument, emotively

Pothole Problems UK: 
Donations to fix the roads

Quiet Things movement: 
Make everything quieter

Milky Way charity: 
Supporting regional milk deliveries

Menopaws UK: 
Free pets for women living the change 

Supportoise: 
The mental health tortoise provision society

Ciceroʼs classical story structure



Letʼs take 10



Welcome back



A Brief History of Storytelling

90 BC
Ciceroʼs art of 

persuasion

900
Epic poetry



A Brief History of Storytelling

90 BC
Ciceroʼs art of 

persuasion

1534
William 

Tyndaleʼs Bible 
translation 

900
Epic poetry



Use simple, clear language
Think dialogue, rather than academic essay. 
Use short Anglo-Saxon words, ‘needʼ not ‘require .̓ 
‘Let there be light!ʼ rather than ‘Permit illumination!ʼ



I urgently require your assistance.

An abundance of precipitation has resulted in the destitution of many.

Infants face impoverishment and demise. 

Please, dispatch €27.72 hastily.

In absentia of requested funds, malnourishment and infection many be 
anticipated to exceed survivable levels for numerous humans.



A Brief History of Storytelling

90 BC
Ciceroʼs art of 

persuasion

1534
William 

Tyndaleʼs Bible 
translation 

1570
Shakespeareʼs 

lyricism

900
Epic poetry



Our revels now are ended. These our actors,
As I foretold you, were all spirits, and
Are melted into air, into thin air;
And, like the baseless fabric of this vision,
The cloud-capped towers, the gorgeous palaces,
The solemn temples, the great globe itself,
Yea, all which it inherit, shall dissolve;
And, like this insubstantial pageant faded,
Leave not a rack behind. We are such stuff
As dreams are made on, and our little life
Is rounded with a sleep. 

(The Tempest IV.i.148–158) 



I realised that that was not the right decision.



All the good faith that I had had had had no 
effect on the outcome of the situation.





Be in credible
Donʼt say ‘youʼre saving 
thousands of livesʼ to 
someone who gave £10 
five years ago. 



Together for 
Christmas

The Gift of 
Hope



Take care with hardwired words

Guaranteed

Secret

Free

Easy

Now

New



Take care with hardwired words

Support

URGENT

Will you…

Incredible

Amazing

Donate / give



Are you speaking sector?
Our changemakers are building capacity alongside 

previously disempowered and marginalised groups 

in economically deprived areas.



Letʼs talk about storytellers, writers 
and communicators we admire…



1. Early humans: Stories are fundamental to our species
2. Hapshepsut: show donʼt tell
3. Aristotle: logos, pathos and ethos – balance head, heart and zeitgeist
4. Aristotle: use catharsis – build tension then offer a satisfying release
5. Cicero s̓ art of persuasion: start well, build an argument and summarise
6. Epic poetry: give people someone to root for
7. Tyndale s̓ Bible: use simple, clear language
8. Shakespeare: wield the English language with care

Letʼs recap



A Brief History of Storytelling

1570
Shakespeareʼ

s lyricism

1770
Woolstencroft 

writes for an 
audience



“My own sex, I hope, will excuse me, if I treat them like rational creatures, 
instead of flattering their fascinating graces, and viewing them as if they were 
in a state of perpetual childhood, unable to stand alone. 

I earnestly wish to point out in what true dignity and human happiness consists 
- I wish to persuade women to endeavour to acquire strength, both mind and 
body, and to convince them that the soft phrases, susceptibility of heart, 
delicacy of sentiment, and refinement of taste, are almost synonymous with 
epithets of weakness, and that those beings who are only objects of pity and 
that kind of love, which has been termed its sister, will soon become objects of 
contempt.”

― Mary Wollstonecraft, A Vindication of the Rights of Woman

https://www.goodreads.com/work/quotes/1938850


What emotion are 
you going for?



Nostalgia

http://www.youtube.com/watch?v=qtGnZv-sxnM


Letʼs take 10



Welcome back



A Brief History of Storytelling

1570
Shakespeareʼ

s lyricism

1880
Chekhovʼs 

gun

1770
Woolstencroft 

writes for an 
audience



Why are 
you telling 

me this?



“Donʼt tell me the moon is shining. 
Show me the glint of light on broken glass.”

Anton Chekhov



“Donʼt tell me itʼs urgent. 
Show me the trucks driving towards the border.”



A Brief History of Storytelling

1930
Hemingwayʼs (?) 

six word story

1880
Chekhovʼs 

gun

1770
Woolstencroft 

writes for an 
audience



For sale: baby shoes, never worn





Write your own six word story about a 
charityʼs work…

The emblem protected and brought peace
Dignity at the end, at home
And the children climbed the trees
She found everything she had lost



A Brief History of Storytelling

1930
Hemingwayʼs (?) 

six word story

1880
Chekhovʼs 

gun

1950s
Maya Angelouʼs 
lived experience

1770
Woolstencroft 

writes for an 
audience



A Brief History of Storytelling

1930
Hemingwayʼs (?) 

six word story

1880
Chekhovʼs 

gun

1950s
Maya Angelouʼs 
lived experience

1960
Mad Men 
stand out





To persuade is to 
stand out

People see 5,000 advertising messages a day so 
yours must stand out.

Be commanding, arresting, intriguing, challenging, 
particularly in headlines and subject lines.

Remember! Stand out doesnʼt always mean using a bigger point size! Your words need to work as hard as design.



A Brief History of Storytelling

1930
Hemingwayʼs (?) 

six word story

1950s
Maya Angelouʼs 
lived experience

1960
Mad Men 
stand out

1970-90s
Charity mass 

marketing







A Brief History of Storytelling

1950s
Maya Angelouʼs 
lived experience

1960
Mad Men 
stand out

1970-90s
Charity mass 

marketing

2000s
TED talks to 

TikTok



Donʼt be weird (except for sometimes)



Hi there - hope everythingʼs going alright with you? 

Iʼm writing because in the last couple of hours, weʼve had some deeply 
troubling news. Weʼve been talking about it this morning, and think itʼs best 
we share it with you. To be clear, Iʼm not asking for anything other than your 
time today - hope you can spare a couple of minutes for it. 

Ebola has re-emerged in Liberia. And I donʼt say this lightly, but this is pretty 
much the nightmare scenario for children in the region. Itʼs a violent, 
frightening and unbelievably contagious disease and weʼre at action stations. 
So Iʼm going to tell you a little bit more about that all means for us now.  



A Brief History of Storytelling

2000s
TED talks and 

podcasts

1960s
Mad Men 
stand out

1970-90s
Charity mass 

marketing

2025
Weʼre all 

storytellers



Letʼs put this stuff into practise



10 mins - storytelling assignment
● A telemarketing script asking for cash in December 2024
● A thank you letter, for someone who s̓ given postal consent - having signed 

up to a regular gift via face to face 
● A breaking news alert concerning your charity s̓ work, as if sent on the day it 

was made public
● An appeal email asking for donations to support your charity
● OR: any personal writing youʼd like to do!  



Letʼs wrap this up



1. Early humans: Stories are fundamental to our species
2. Hatshepsut: show donʼt tell
3. Aristotle: logos, pathos and ethos – balance head, heart and zeitgeist
4. Aristotle: use catharsis – build tension then offer a satisfying release
5. Cicero s̓ art of persuasion: start well, build an argument and summarise
6. Epic poetry: give people someone to root for
7. Tyndale s̓ Bible: use simple, clear language
8. Shakespeare: wield the English language with care
9. Woolstencroft: write for an audience

10. Chekhov s̓ gun: be intentional
11. Hemingway s̓ six word story: less can be more (but it s̓ harder)
12. Maya Angelou: write what you know
13. Mad men: stand out, be declarative
14. Charity mass marketing: keep your powder dry
15. TED talks and podcasts: write like you speak

So, what have we learned?



Ru
le

s 
ar

e 
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er
e 

to
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e 
br
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en

!



You have 
amazing 

stories to tell



Thatʼs a wrap
amy@storykind.co.uk
pally@storykind.co.uk
Find us on LinkedIn and Instagram for a chat


