What is a “soft opt in”
anyway?

Oh! But what does it
mean for me?

Ahh | see. So, when can
| use it?

Oh, that’s a surprise!

Ok I'm ready to get
started
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Hello,
we’re Hynt.

Hynt is a digital fundraising agency.
We help charities and purpose-led
brands win new supporters and raise
more money.

Who We Are

What'We Do

OurTeam  Case Studies

News

Contact

——
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What we do
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What we do

< Read more >

01

We help you create a masterplan for online fundraising

success. We'll create a blueprint that's totally tailored to
you.

Digital Fundraising

Turn your team into a digital powerhouse
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What we do

C Read more

02

Campaign
Delivery

We deliver dynamic strategy,
creative and delivery for email,
Meta and TikTok campaigns.
Need a knockout campaign?

We're here for it

o1

We help you create a masterplan for online fundraising
success. We'll create a blueprint that's totally tailored to
you.

Digital Fundraising

Turn your team into a digital powerhouse
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What we do

o1

C Read more >

02

Campaign
Delivery

We deliver dynamic strategy,

creative and delivery for email,
Meta and TikTok campaigns.
Need a knockout campaign?

We're here for it

®  Training and
Coaching

Our training and consultancy
gives teams the skills and tools
to confidently navigate the
digital landscape and deliver
powerful results.

Talk to us

Digital Fundraising

We help you create a masterplan for online fundraising
success. We'll create a blueprint that's totally tailored to
you.

Turn your team into a digital powerhouse
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What we do

o1

Digital Fundraising

We help you create a masterplan for online fundraising
success. We'll create a blueprint that's totally tailored to
you.

C Read more ) Turn your team into a digital powerhouse

Campaign
Delivery

We deliver dynamic strategy,

creative and delivery for email,
Meta and TikTok campaigns.
Need a knockout campaign?

We're here for it

% Training and Innovation and
Coaching Diversification

Our training and consultancy Ready to experiment with new channels, tactics
gives teams the skills and tools and creative ideas? We'll help you stay ahead

to confidently navigate the of the curve and future proof your fundraising.
digital landscape and deliver
powerful results.

Talk to us Inject some fresh thinking
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B2 UK
m Parliament

Parliamentary Bills

UK Parliament > Business > Legislation > Parliamentary Bills > Data (Use and Access) Bill [HL]

Data (Use and Access) Bill [HL]

Government Bill

Originated in the House of Lords, Session 2024-25

Last updated: 3 June 2025 at 11:48

Details News Stages Publications

g title

Lords

il House of Commons

Commons

X\ Bill feed

Final stages

©

©

See full passage

Abill to make provision about access to customer data and business data; to make provision about services consisting of the use of information to

ascertain and verify facts about individuals; to make provision about the recording and sharing, and keeping of registers, of information relating to

apparatus in streets; to make provision about the keeping and maintenance of registers of births and deaths; to make provision for the regulation of

the processing of information relating to identified or identifiable living individuals; to make provision about privacy and electronic communications;

to establish the Information Commission; to make provision about information standards for health and social care; to make provision about the

grant of smart meter communication licences; to make provision about the disclosure of information to improve public service delivery; to make

provision about the retention of information by providers of internet services in connection with investigations into child deaths; to make provision

about providing information for purposes related to the carrying out of independent research into online safety matters; to make provision about the

retention of biometric data; to make provision about services for the provision of electronic signatures, electronic seals and other trust services; to

© hynt. 2025
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B2 UK
Wi Parliament

Parliamentary Bills

il House of Commons

UK Parliament > Business > Legislation > Parliamentary Bills > Data (Use and Access) Bill [HL] >\ Bill feed

Data (Use and Access) Bi
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Government Bill

Originated in the House of Lords, Session 2024-25 Goc gle good looking confused person

Last updated: 3 June 2025 at 11:48 Al Images Videos Shopping Books News Maps More ~ Tools ~
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Long title

Abill to make provision about access to customer data an
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the processing of information relating to identified or iden

to establish the Information Commission; to make provisic

grant of smart meter communication licences; to make pr

provision about the retention of information by providers
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What is a “soft opt in® anyway?
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If you want to email a supporter, you need

explicit consent...right?

hynt.

this_is_a_fake_email@hyntmail.com.au
Postcode

Phone
* Required

Do you want us to keep you posted?*

Subscribe to our emails to receive updates on how to get involved through
petitions, campaigning, volunteering and donating.

O Yes
O No

Sign the pact

© hynt. 2025



If you want to email a supporter, you need
explicit consent...right?

this_is_a_fake_email@hyntmail.com.au
Postcode

Phone

»get involved through

Sign the pact
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A bill was passed in June that will allow charities
in the UK to claim legitimate interest for emaiil,
but only if:

hynt.

They are a registered charity

The direct marketing must aim to further the charity's charitable
purposes

Data was collected in the process of expressing interest in, offering
supyport for, or providing support to the charity

Individuals are given a simple way to opt out of marketing emails
at the point of sign up, and in each subsequent communication

© hynt. 2025
Source: Forward Action



“It allows you to market your own similar
products or services to existing customers
without requiring a separate, explicit consent.”

hy n t . © hyr\t. 2025

Source : Information Commissioner's Office



Email Soft Opt-in will fundamentally
change the charity marketing landscape.
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Email Soft Opt-
change the charit

hynt.
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Oh! But what does it mean for me?
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This is a huge opportunity, but a huge
responsibility

e “The Data and Marketing Association (DMA) estimates that the
new rule could increase annual donations to charities by an

£290m a year.”

e “The Information Commissioner’s Office (ICO) has stressed that
fundraisers will need to think carefully about how they balance the
right to contact people against the public’s rights and freedoms.”

hynt. © hynt. 2025
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List growth is a focus for most of the sector, and
it's growing year-on-year

® 202122
® 202223
Ay o 202324
UK & reland R
Other C ies -
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Heaith [N
Rights - [N ‘
wildlife/Animal Welfare [ ENRNRHMBEIEEE
0% 10% 20% 30% 40% 50%
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Being given the chance to show that they care
about a social issue can motivate donors to give

28%
27% 26%

18% 17%

Voiced my opinions Given to charity to
about political or make a stand against
social issues on others criticising a

social media charity's actions (e.g.

on social media)

. Autumn 23
hynt.

17% 17%
13%

Given money to

charity to show

political support
for a cause

‘ Winter 23

15%
12% .
9% i
Given to a charity | Cancelled member-
didn't really support ship of a charitable
because of social organisation because
pressure (e.g. others 1 didn't agree with
were giving) what they were

saying or doing

‘ Spring 24

< ... 2025
7
Source: Enthuse ‘Donor Pulse Report’, Spring 2024



61% of all donations in the last three months were
made online

Figure 3: Percentage donating online in last three months

74% 75% 75% _— 75%
71% 70% 71% - 71%
45% 46% 46%
44% 44%
I I I I | i | | I
| 1 | I | I | I | |

Summer 22 Autumn 22 Winter 22 Spring 23 Summer 23 Autumn 23 Winter 23 Spring 24 Summer 24

. Any donations . Online donations
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Building a list of First Party Data is a big focus
area for all organisations

e It's two fold in terms of increasing your prospect base for donors
(as well as legators, community fundraisers, volunteers,
customers and active members of your community)

e And also driving up income - it can critically reduce CPAs for Cash
and RG donors

e It means youown the data, and you can control the messaging
your audience sees

hynt’ © hynt. 2025

Source: Fundraising Regulator



Ahh | see. So, when can | use it?
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Current version of the Bill

Data (Use and Access) Act 2025 (c. 18)

19 June 2025
Bill passage

ﬁl Bill started in the House of Lords rﬁ[ Bill in the House of Commons r‘ﬁ[ Final stages

@ 1st reading @ st reading @ Consideration of amendments
@ Royal Assent

In progress ® Not applicable O Not yet reached

© hynt. 2025
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Glyn Thomas - 1st
! CIPP/E. Co-founder of Root Cause Collective and We Could Even. Digital ...

2w - Edited - ®

I've seen a lot of misleading posts in the last couple of days about the Data (Use

Royal Assent and beyond

Abill that has been passed by both Houses becomes law once it has been
given Royal Assent and this has been signified to Parliament. It will then
become an act. Even then the act may not have any practical effect until later
on. Most provisions in an act will either come into operation within a set
period after Royal Assent (commonly two months later) or at a time fixed by
the government. This gives the government and those people who are directly
affected by the act time to plan accordingly. The government may need to fill
in some of the details of the new scheme by making regulations or orders
under powers contained in the act, for example to deal with procedural
matters.

Three to five years after a bill has been passed, the department responsible
for the act resulting from it should review how it has worked in practice and
submit an assessment of this to the relevant Commons departmental
committee. The committee will then decide whether it wants to carry out a
fuller post-legislative enquiry into the act.

Cwa@@le &~
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e Don't claim legitimate interest on your email file yet!

e Stay tuned - follow resources from Hynt, Fundraising Everywhere
and other digital partners

e Join the Hynt mailing list:

© hynt. 2025
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Oh, that’s a surprise!

hynt. © hynt. 2025



Let’s talk about deliverability, because it's related
to opt-in:
e “Email deliverability is the ability to deliver emails to subscribers’
inboxes.”

e “Itis what some marketers use to gauge the likelihood of their
email campaigns reaching their subscribers’ inboxes.”

e “Install a double opt-in signup method to help validate your new
contacts. This is when a user submits their email address and they
get an email in return asking them to confirm it.”

hynt. © hynt. 2025

Source: Campaign Monitor / Mailchimp



And you still need to offer people a way
to opt-out (just like with direct mail)

hynt. © hynt. 2025



If people actually want to receive
your emails, they’ll be more likely to
respond to them.

hynt. © hynt. 2025



Switching to soft opt-ins will mean
some people won’t realise how they
got on to your list.

hynt. © hynt. 2025



It will not be possible for charities to
offer the opt-out to people already
on their database.

It cannot be applied

hynt. retrospectively.

Source: Fundraising Regulator



This is not exclusively a technical or
data decision...

hynt. © hynt. 2025



...this will have huge implications on
income generation, supporter
experience and engagement.

hynt. © hynt. 2025



Charity leaders are deciding how to approach

this new regulation

hynt.

‘ Mike Walmsley e
* 20 January - @
Nerd alert:

I know the 'soft opt in" amendment for charities has just gone through and I'm looking for clarity
on how we apply it.

| was in a webinar last summer where we had the heads-up that this was likely to progress in Q4
and that a soft opt-in would allow charities the same benefit as commercial businesses.

Here's the rub. At the time the advice was that we would have to run two systems in parallel,
treating existing donors under previous consent and new donors under the new legislation.

Why?

Surely if we inform all our donors of the legislative change and update our privacy policy we can
move forward under the new rules. Am | wrong? | don't fancy running parallel systems when
legislation has been enacted to make the process smoother?

I'd appreciate any thoughts from the group on this.

TIA
Mike

00 o 16 comments

dY Like (Q comment ¢ send

© hynt. 2025



Charity leaders are deciding how to approach
this new regulation

‘ - Mike Walmsley e
‘ 20 January - @
Nerd alert:

I know the 'soft opt in" amendment for charities has just gone through and I'm looking for clarity
non how we annlv it

gﬁ Louisa Marie Turner re we had the heads-up that this was likely to progress in Q4

A 9 October 2024 - @ harities the same benefit as commercial businesses.
**Soft opt in law changes** . 3
Hi all i've just received the below from a brand, and | wondered if the rules have changed yet on >e was that we would have to run two systems in para"el'

how we can contact people after they make a donation. ous consent and new donors under the new legislation.
Is it still one rule for commercial and another for charity?
Thanks

the legislative change and update our privacy policy we can
Am | wrong? | don't fancy running parallel systems when
e the process smoother?

We are changing the legal basis that we are using for opt-ins, meaning that when a
customer shops with us, we will assume they want to hear from us, unless they opt out
by unticking a tick box for email, post or SMS (known as a ‘soft opt in"). We will always be

transparent and clear (so no tricky double negatives). Your current opt-in status has not 2 group on this.
been changed.
O 14 comments
dY Like Q Comment ¢ Send 16 comments
dY Like (Q comment ¢ send

hynt.
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Charity leaders are deciding how to approach

this new regulation

‘ Mike Walmsley
* 20 January - @

Nerd alert:

I know the 'soft opt in" amendment for charities has just gone thr

on how we annlv it

= Louisa Marie Turner
Vii¥ ooctober2024 - ®
**Soft opt in law changes**
Hi all i've just received the below from a brand, and | wondered if the rules have changed yet on
how we can contact people after they make a donation.
Is it still one rule for commercial and another for charity?
Thanks

We are changing the legal basis that we are using for opt-ins, meaning that when a
customer shops with us, we will assume they want to hear from us, unless they opt out
by unticking a tick box for email, post or SMS (known as a ‘soft opt in"). We will always be
transparent and clear (so no tricky double negatives). Your current opt-in status has not
been changed.

O 14 comments

dY Like ¢/ Send
dYH Like

Q Comment

hynt.

re we had the heads-up that t
harities the same benefit as ¢

e was that we would have to
ous consent and new donors

the legislative change and ug
Am | wrong? | don't fancy run
e the process smoother?

2 group on this.

() Comment

Sophie Jones

Businesses are able to use soft opt in under existing legislation. So likely this
company is just changing to that and deciding to tell you. As far as | know, the Bill
hasn’t been passed yet which will extend soft opt in to charities (booo) but hopefully
will soon!!!!

33w Like Reply 4Q

Louise Tait Top contributor
Charities can already do this for a customer - ie someone who makes a purchase.

https:/[ico.org.uk/.../how-do-we-comply-with-the-rules.../

~,

ICO.0RG.UK
How do we comply with the rules on sending marketing by

electronic mail?
33w Like Reply

Ruth Johnson Top contributor
This is really helpful and something | am trying to get my head around atm.

So currently we still cannot market to corporates even under the ' PECR corporate
subscriber’ soft opt in?

We still need their consent? Marina Stedman Bruce Warman Clare Donachie

Does this apply if they have signed up to be a sponsor at one of our events? Still
need to ask for consent?

31w Like Reply Edited
View 1 reply

16 comments

¢/ send
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» Louisa Marie
Vi§.¥ 9 october 2024

**Soft opt in law char
Hi all i've just receivet
how we can contact ¢
Is it still one rule for ¢
Thanks

»
e
8

We are changing
customer shops wit|
by unticking a tick bo
transparent and cle:

O

dY Like “

hynt ¢

Beth Upton Top contributor

If somone has previously actively opted out then that will still stand. And if they have
actively opted in that will still stand. But if you have their email address without any
clear consent one way or the other then you will be able to use your legitimate
interests to contact them baaed on the outcome of your rights balancing exercise
and legitimate interest assessment.

| would use date of last contact as a key metric in the assessment - if you havent
been in touch for (say) 2 years then should you add them to a mailing list?

19w Like

e

Reply

Beth Upton Top contributor

You are right that you will need to change your privacy policy to be able to use this
change in rules. And that would probably be a big enough change to mean you need
to communicate it. But communicating the change doesnt necessarily mean
contavting everyone on your database and it wouldnt negate anyone's previously
stated consent/non-consent.

19w Like

20

Reply

Chloe Smith
F

18w Like Reply

Lorraine E-c
F

18w Like Reply

Nic Jay

am curious how other charities are lining up for this significant change! Also all the
suppliers we use.... it seems like there hasn't been as much chatter about this,
despite how significant it could be

16w Like Reply Edited

Laura Perratt Top contributor
I'd love to see a webinar on this to give charities a chance to ask questions - do we
know of anything in the pipeline?

Reply o

Christina Comber
| agree that you shouldn't need to run parallel processes. To be completely sure, and
to reassure any colleagues, | recommend using the ICO's chat function. When | last

19w Like

how to approach

Sophie Jones

Businesses are able to use soft opt in under existing legislation. So likely this
company is just changing to that and deciding to tell you. As far as | know, the Bill
hasn’t been passed yet which will extend soft opt in to charities (booo) but hopefully
will soon!!!!

33w Like

20

Reply

Louise Tait Top contributor
Charities can already do this for a customer - ie someone who makes a purchase.

I https:/fico.org.uk/.../how-do-we-comply-with-the-rules.../
i
ICO.0RG.UK
1 How do we comply with the rules on sending marketing by
Ci electronic mail?
] 33w Like Reply

Ruth Johnson Top contributor
This is really helpful and something | am trying to get my head around atm.

So currently we still cannot market to corporates even under the ' PECR corporate
s subscriber’ soft opt in?

We still need their consent? Marina Stedman Bruce Warman Clare Donachie

Does this apply if they have signed up to be a sponsor at one of our events? Still
need to ask for consent?

31w Like Reply Edited

View 1 reply

16 comments

</ Send
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Some charities will choose not to progress with
the new regulation, but they may fall behind

' If (big if) the law changes that doesn't mean we have to change our data processing.
If it ain't broke ...

2y Like Reply
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Your organisation can decide how it
approaches email soft opt-in...
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Your organisation can decide how it
approaches email soft opt-in...

but the landscape will move on anyway
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&
Ok I’m ready to get started
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F

Are you ready for
soft opt-ins?

Your checklist for success 5

Watch the data

&

1 3

2

Understand the change,
and make a plan

Update your data capture
forms

© © ©
hynt. © hynt. 2025

Source: Forward Action

Get your CRM ready
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?  Opt-in radio

Opt-in topics
Email X SMS X Phone X Whatsapp X

Subscriptions

Email
Phone
SMS

WhatsApp

Image: Example of Movement form builder
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CHECKLIST FOR
SUCCESS

Update your data capture forms

Audit all your digital and offline
points of sign up

Make sure digital pages can support
different consent options - contact
your different platform providers

Test new forms to check data flows
and tagging works as expected

Have clear go-live days, and phase
updates if needed, starting with the
highest traffic pages

Submit

Will you sign the petition to protect them?
85,956 have signed. Help reach 100,000.

"~

Make a one off donation

@ MYDETALS >

D | would like to receive emails from Greenpeace on how
to get involved through petitions, campaigning,
volunteering and donating

Take your first steps to joining the Greenpeace commuriity today.

By leaving your emal address and phone number
You are agreeing (o hear from us about how you
can get invoived through voluntsering and
events. You can opt out at Wa tako the
securiy of your data seriously. Your is

safe and secure with us — read our

¥




1

Adapt welcome journeys for soft AOD TOCANPAIGH
opt-in supporters @
DELAY

©

D T0 CAMPAIGN

Add to campaign

H B B g
DELAY  DECISION

ADDTO
CAMPAIGN Exr
Createa

Add people condition Endthe
o0 for the next automation

‘campaign steps

Image: Example of Movement welcome journey builder
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Hard opt-in
benchmarks

Cash 0.1% - 0.3%
fundraising
email action

rate

Petition
email action
rate

Email 0.2-0.4%
unsubscribe
rate

Forward Action benchmarks for full-list emails where
subscribers were recruited using a hard opt-in, for comparison
with future soft opt-in benchmarks.

© hynt. 2025
Source: Forward Action
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Version A 27% increase in opt in rate

We're so close to winning a new assisted dying law - but we may need to take
further campaign actions together. Can we email you updates and vital actions?

e Yes
e No

Are you sure?
If you select ‘No’, you won't receive any updates on what you can do to help
legalise assisted dying. If you select ‘Yes’, you can still unsubscribe at any time.

Version B

Want to hear about the next big win? Sign up for emails and we’ll keep you
posted about campaign successes and how you can help. Can we send you
updates and vital actions?

e Yes
e No

Are you sure?

If you choose ‘No’, we can’t tell you when we make a breakthrough in the
campaign for assisted dying. If you choose ‘Yes’, you can still unsubscribe at any
time.

© hynt. 2025
Source: Forward Action



What is the
Fundraising Requlator saying?
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News

Fundraising Regulator publishes
information on what charities need to
know about the changes to ‘soft opt-
in'

1July 2025

The Fundraising Regulator has published information on what
charities should know about the new rules for charity direct marketing
after the Data (Use and Access) Act received Royal Assent on 19 June
2025.

When the relevant part of the Act commences, charities will be able to
send direct marketing using electronic mail (emails, texts and social
media messages) to people who either express an interest in or offer
to provide support to their charity, without needing the person’s
consent first. The UK Government will phase in the implementation of
the Data (Use and Access) Act meaning ‘soft opt-in’ for charities

Although ‘soft opt-in’ for charities hasn’t yet started, now is a good
time to start planning ahead. [ EIIIEECIGR=g (e lV] =Te Yo Rt NUE Wi 1=}
coming months to think about whether ‘soft opt-in’ is right for them,
and if so, they should start to prepare by:

Reviewing their existing electronic mail marketing processes and
make sure they can accurately record a person’s marketing
preferences.

Carrying out a legitimate interests assessment to help decide
whether ‘soft opt-in' would be appropriate for their charity.

Making plans to train relevant staff, volunteers and contractors so
they are all prepared for ‘soft opt-in', if it is to be used.

Keeping up to date with the ICO and Fundraising Regulator’s
websites, where guidance will be available soon to support
charities wishing to use ‘soft opt-in'.

issue this guidance.

The Information Commissioner’'s Office (ICO), which is the UK’s data
protection regulator, supports the information shared here. Charities

to expect guidance on the 1CO’s website.

© hynt. 2025
Source: Fundraising Regulator




How will we know WHEN the new regulation is
rolled out and ready to use?

Subscribe to the Fundraising Regulator mailing list
Subscribe to the Fundraising Everywhere mailing list
Subscribe to the Hynt mailing list

The Regulator seems to be making this a focus area, and will
share details as they come out from the ICO

hynt’ © hynt. 2025



(Or get in touch: hello@hynt.studio)

hynt.
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