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explicit consent…right?
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A bill was passed in June that will allow charities 
in the UK to claim legitimate interest for email, 
but only if:
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Source: Forward Action

● They are a registered charity

● The direct marketing must aim to further the charity's charitable 
purposes

● Data was collected in the process of expressing interest in, offering 
support for, or providing support to the charity

● Individuals are given a simple way to opt out of marketing emails 
at the point of sign up, and in each subsequent communication
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Source: Information Commissioner's Office

“It allows you to market your own similar 
products or services to existing customers 

without requiring a separate, explicit consent.”
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Oh! But what does it mean for me?



This is a huge opportunity, but a huge 
responsibility
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Source: Fundraising Regulator

● “The Data and Marketing Association (DMA) estimates that the 
new rule could increase annual donations to charities by an 
£290m a year.”

● “The Information Commissioner’s Office (ICO) has stressed that 
fundraisers will need to think carefully about how they balance the 
right to contact people against the public’s rights and freedoms.”



List growth is a focus for most of the sector, and 
it’s growing year-on-year
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Being given the chance to show that they care 
about a social issue can motivate donors to give
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Source: Enthuse ‘Donor Pulse Report’, Spring 2024
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Source: Enthuse Charity Pulse Report 2024

61% of all donations in the last three months were 
made online



Building a list of First Party Data is a big focus 
area for all organisations
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Source: Fundraising Regulator

● It’s two fold in terms of increasing your prospect base for donors 
(as well as legators, community fundraisers, volunteers, 
customers and active members of your community)

● And also driving up income – it can critically reduce CPAs for Cash 
and RG donors

● It means you own the data, and you can control the messaging 
your audience sees
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We recommend:
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● Don’t claim legitimate interest on your email file yet!

● Stay tuned – follow resources from Hynt, Fundraising Everywhere 
and other digital partners

● Join the Hynt mailing list: 
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Oh, that’s a surprise!



Let’s talk about deliverability, because it’s related 
to opt-in:
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Source: Campaign Monitor / Mailchimp

● “Email deliverability is the ability to deliver emails to subscribers' 
inboxes.”

● “It is what some marketers use to gauge the likelihood of their 
email campaigns reaching their subscribers' inboxes.”

● “Install a double opt-in signup method to help validate your new 
contacts. This is when a user submits their email address and they 
get an email in return asking them to confirm it.”
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And you still need to offer people a way
to opt-out (just like with direct mail)
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If people actually want to receive 
your emails, they’ll be more likely to 

respond to them.
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Switching to soft opt-ins will mean 
some people won’t realise how they 

got on to your list.



This is not exclusively a technical or 
data decision…
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…this will have huge implications on 
income generation, supporter 
experience and engagement.
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Charity leaders are deciding how to approach 
this new regulation
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Some charities will choose not to progress with 
the new regulation, but they may fall behind
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Your organisation can decide how it 
approaches email soft opt-in…
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Your organisation can decide how it 
approaches email soft opt-in…

but the landscape will move on anyway
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Ok I’m ready to get started
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Now it’s your turn: scan here to join our mailing list 
and stay up-to-date >>
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(Or get in touch: hello@hynt.studio)


