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Pablo Picasso 
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Pete Esuola-Grant

Head of Planning, 

GOOD Agency

Zoe Fowler

Legacy and In Memory Manager

Marie Curie
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30% of UK charity 
sector’s fundraised

income 

(Civil Society)

Only 1 in 5 charity supporters 
have included a gift 

in their will

 (Remember a Charity)
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3 in 5 adults in the UK haven’t made a Will and 
86% haven’t discussed end of life wishes with anyone

Source: UK Will and Probate Consumer Report 2025 and Marie Curie
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I don’t have the resources, 
I’m not going to die anytime soon

Changes to health, wealth and family

It’s too complicated, 
I’ve got a lot of things on my list

Who shall I leave what?
What matters in my life?

Sharing with loved ones and the charity
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Rory Sutherland
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Having the needed knowledge,
resources, skills and capacity

Encountering the right conditions 
to make the decision easily

Having the desire to make the decision, 
overcoming any barriers

Writing a Will and including a gift to charity
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AI Charity Donor
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AI Charity Donor
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AI Charity Donor
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Christian Aid, Faith Will

#1 Legacy Campaign of the Year

2025 Smee & Ford Legacy Awards

Marie Curie, Will Talk

#2 Legacy Campaign of the Year

2025 Smee & Ford Legacy Awards
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Christian Aid 

Behaviour Change Principle:

Authority Bias

Results

200 churches and quaker meetings sign up in Y1, 

surpassing targets by 200%

An initial 5x church denomination partners has 

now grown in 7x in year 2
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Marie Curie

Behaviour Change Principle:

Social Norming

Results

93% improvement in cost per enquirer YOY

Estimated income of £23.4m so far, an ROI of 1:12

Insight:

50% of people said a fear of death is a key reason for 
putting off will writing (Dutton Gregory)

Approach:

Normalise end of life planning conversations with loved ones
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Thank you. Let’s discuss.

Questions for GOOD Agency and Marie Curie



020 7738 1900
hello@goodagency.co.uk

www.goodagency.co.uk

GOOD Agency
3rd Floor Harling House
47-51 Great Suffolk St
London SE1 0BS
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