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More than a line. It’s a clear, emotionally
compelling narrative that explains why

someone should leave a gift.







A great legacy proposition needs to act as a
strategic spine - and be flexible enough to be
adapted to different audiences and channels





And it needs to work throughout the supporter
experience - not just at acquisition





And find ways to shorten the 'knowing-doing' gap





The best propositions reflect supporter motivations
and tap in psychological drivers of legacy giving



Values and Identity Nostalgia Gratitude

Symbolic Immortality GenerativityProtection
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And all of this is only possible by developing
a deep understanding of your supporters



Social Listening Talk to your pledgers Supporter Panels

Consume the media they
consume

Gather insight at all your
touchpoints

Research
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And wider context is vital as well



Understanding those things can be the catalyst
to creativity and innovation - in your

proposition and also how you activate it







Any Questions?
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THANK YOU
stay in touch


