
Catsnake & RSPB
A leap of faith that soared



How it started
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What the RSPB wanted

UK-based 
legacy leads at 

£60 per lead

Insight into 
what motivates 
their audience 
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What we created – Adaptive Acquisition
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How we created it

Source
content

Strategic
storytelling

Public
stories

Targeted
placement 
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What we learned
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What we learned
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What we delivered

Target CPL
£60.00

Delivered CPL
£39.69
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What we’ve done since

Legacy 
AA Campaign

Apr/May 2020

Legacy 
Proposition 

Development

Legacy 
Stewardship 

Strategy

Legacy 
TV Advert
Sept 2021

TV Ad Social 
Campaign

Mar 2022

TV Ad Social 
Campaign

Sept 2021

TV Advert 
Social Campaign

Sept 2022

Membership AA 
Campaign

Summer 2023

Legacy 
Social Campaign

Sept/Oct 2023

Legacy AA 
Campaign
Sept 2020

Legacy 
Social Campaign

Nov/Dec 2020

‘Spring’ 
Campaign - IG
Jun/Jul 2022

Always On 
AA Campaign

Started
April 2024

First Target CPL
£60.00

First Delivered CPL
£39.69

Current CPL
£8.80



Thank you!
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