Grant Makers: Authentic Fundraising in an Al
World

@ Trust

for London




What we'll cover

What Al is (in plain English)

How funders view Al-generated bids

Ethical considerations for fundraising
Common ‘Al doozies’ that raise red flags
How to use Al well without losing authenticity




What is Al & how does it work?

Al is essentially a really complicated algorithm, trained on massive
amounts of data

It works by predicting the most likely next word based on all of this data,
and the context you've given it.

This means...

* |t doesn't 'think’

|t doesn't understand what it's saying

* |t doesn't know if what it's saying is true
* Nothing it says is completely new

Think of it like...
A confident intern, with endless capacity
« ‘Super autocomplete’




Why is this important

Al is here to stay
* It can help you work faster and smarter

» There are things to watch out for



Ethical considerations

Reinforces existing biases
Hallucinations and errors
Copyright infringements
Overreliance

Data privacy

The environment




Hi there, try asking, ‘what can you do?'

r,'.--_\..-u]a_- Copilot

What does LLM stand for?

Dexode azrcnyms

What are some technigues to help
me avold distractions and get mor..,

ey Pecused

What are the potential benefits and
drawbacks of Al-generated art in...

Comglote the pittuis




Why This Matters

» Al-powered bids are increasing. Funders spot generic, hollow
applications. Authenticity and credibility matter more than
polish.




What Funders Are Looking Out For

 Generic, repetitive language

» Overuse of buzzwords and clichés
* Lack of specificity about impact

« Ethical risks (data privacy, bias)




Common Al Doozies

* ‘It's not just X, it's Y’ clichés

 OQverly formal, jargon-heavy text

* Emojis, title case, and em-dashes everywhere
 Statements that sound profound but say nothing




What to Do Instead

 Use Al for structure, clarity, and proofreading

* Inject lived experience and authentic voice

» Check facts and avoid hallucinations

« Keep your case for support human and specific




Practical Tips for Fundraisers

* Prompt with context and tone
* Ilterate and edit thoroughly
» Ask: Does this sound like us?

e Questions before submission: Is it accurate? Is it authentic?
Does it reflect our values?



Key Takeaways

* Al is a tool, not a shortcut
* Funders value authenticity over polish
« Use Al to enhance clarity—not replace your voice
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