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Commitment

Supporters stay when They stay when giving And they stay when they
they feel passionately feels good — when they believe in you — when
connected to the cause feel seen, valued, and they're confident you'll
— when they see you appreciated. use their gift of money,
driving the change they time, or voice with
care about most. integrity and impact.

What does this driver mean
for my supporters?

Where is our biggest
information gap - what do |
need to know?

What is one action | can
take to improve this driver?

WWW.ADC alty.com
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The playbook for planning, delivering and measuring an
excellent supporter experience

About Loyalty is a dedicated supporter experience agency, helping you
translate supporter insights into sustainable income growth.

We help you develop accurate insights into your supporters, using our science-
based methodology to measure what really matters for great experiences and
successful fundraising - Loyalty.

Get ready to understand and drive results from the connection between loyalty
and long-term income growth, as our research shows that more loyal supporters
lead to:

® 20% more income
® 15% more donors continuing to give
® 9% more pledges for gifts in wills

Want to learn more? Join our mailing list for regular insights and events to
help you deliver an excellent experience, or book in a chat with Richard to
discover how we can help you grow your long-term income.

/\ Joiv our /K Let's talk!

mailing list





image1.png
about

loyalty

Supporter
experience
Accelerator

THE PLAYBOOK FOR PLANNING, DELIVERING AND
MEASURING AN EXCELLENT SUPPORTER EXPERIENCE

This interactive template is designed to kickstart your

supporter experience action planning, grounded in the key
drivers of supporter loyalty.
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Supporters stay when
they feel passionately
connected to the cause
— when they see you
driving the change they
care about most.

What your
charity cares
about

What your
supporters
care about

What's at the centre of your Venn diagram?
What grows feelings of commitment for your supporters?

www.About-Loyalty.com
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